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Firms Brace for China

Slowdown

Italian mills see boost
from US. sales.

By SOPHIA CELESTE

Soring praid by

talian fabric firms set to unveil their spring
2017 collections at Milano Unica Feb. 9to 11
expect China’s slowing economy will weigh
on revenues this year.

“We benefited from the markets that buy
in dollars, but China remains a difficult market,”
said Silvio Botto Poala, chief executive officer of
Biella-based Botto Giuseppe e Figli SpA.

China’s economy grew only 6.9 percent last
year, its slowest rate in 25 years. Concerns regard-
ing further currency depreciation and increased
capital outflows are weighing on markets in the
world’s most populous nation. Analysts project,
however, that if travel recovers and stocks stabi-
lize, luxury firms could benefit.

Italy’s most prominent textile makers prepar-
ing to display their spring collections at Fiera-
milanocity are nonetheless cautious about the
year ahead.

“Consumer clothing goods are being squeezed
further, so it is even more important for those
who sell a single product [like textiles] to stand
out,”said Lorenzo Bonotto, owner and marketing
director of Bonotto SpA. “It will become even
more important for us to maintain our market
share and to expand with a strategic game plan.”

Milano Unica has recently positioned itself to

Springcheek
fabric by
Biella-based Redla.

capitalize on the U.S. and Chinese markets, with
new spin-off fairs in New York and Shanghai.
Brands have reported a noted rise in U.S. sales
since the opening of the New York fair in July.

“Our sales rose 18 percent in the U.S. market
in 2015 versus 2014 due to a growing number of
U.S. brands that are attracted to quality produet
rather than brand names,” Bonotto added.

The euro’s decline against the dollar is
expected to offset the negative effects emanat-
ing from China. Last week, Goldman Sachs &
Co. revised its 12-month forecast for the euro
to 95 cents, after calling for euro-dollar parity
in December. The euro is currently trading at
around $1.08.

“The favorable euro-dollar exchange has
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